


A STRATEGY FOR GLOBAL ENGAGEMENT

The University of Nebraska is a four-campus, public university which was created and exists today to 
serve Nebraskans through quality teaching, research, and outreach and engagement. We strive to be 
the best public university in the country as measured by the impact we have on our people and our 
state, and through them, the world. There is a strong consensus across the University of Nebraska 
that strengthening global engagement and building on a tradition of success with international 
activities will improve the educational outcomes the university seeks. Improving NU’s international 
capacities will contribute substantially to the knowledge and innovation economy the university is 
developing to serve its graduates and the people of the State of Nebraska.

VISION 

The University of Nebraska shall be a vital partner in global engagement by:

·· 	Preparing students for a global cultural and competitive economic environment;

·· Attracting the best talent to Nebraska from around the world;

·· 	Providing opportunities for faculty to engage in international collaboration, teaching and 
research; and

·· 	Enhancing Nebraska’s economy and our international collaborators’ success through 
research and innovation for mutual benefit.
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GOALS 

Goal #1: Significantly increase the number of undergraduates and graduate students  
studying abroad, with the goal of ultimately providing the opportunity for every undergraduate  
to study abroad.

··





Goal #6: Build on existing agreements and create new strategic partnerships in order to develop 
mutually beneficial education, research, and other forms of collaboration with institutions, 
governments and businesses outside the U.S. on key areas of importance to the state of Nebraska 
and the university.

·· Enhance NU’s capacity and research prominence through strategic collaborations.

·· Strategically choose country and/or institution-specific collaboration.

·· Focus on predominant capacity and high priority themes.

 

REVIEWED BY:

·· Senior International Officers, February 8, 2016

·· Chief Academic Officers, April-May 2016

·· Executive Cabinet, May 31, 2016

·· President and Vice Presidents/Chancellors, June 7, 2016
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“TRAVeL, IN THe YOUNGEr SOrT,  

IS A pART Of EdUCATION; IN THe ELDeR,  

A PArT OF eXPErIENCE.”

FRANCIS BACON


